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Boom—Vol. 38, No. 5, May, p. 7 

AMC Introduces Experimental Fastback 
—Vol. 38, No. 2, February, p. 7 

AMC Renames Classic—Vol. 38, No. 9, 
September, p. 7 

AMC Reports Record ’66 Export Ship- 
ments—Vol. 38, No. 11, November, 
aS 

AMC Shows Project IV Idea Cars— 
Vol. 38, No. 7, July, p. 43 

AMC To Supply Cars To Car-Rental 
Co.—Vol. 38, No. 4, April, p. 8 

American Motors’ Service Parts Center 
—Vol. 38, No. 2, February, p. 65 

Beetle May Be Ugly, But, The—Vol. 38, 
No. 12, December, p. 111 

BMC/Hambro And The Growing Im- 
port Market—Vol. 38, No. 9, Sep- 
tember, p. 12 

BMC-Jaguar Announce Merger—Vol. 
38, No. 8, August, p. 7 

Boyd, Virgil E., Group Vice Presi- 
dent—Domestic Automotive, Chrysler 
Corp.—Quote Of The Month—Vol. 
38 No. 2, February, p. 16 

Caldwell, Philip, Truck Operations, 
Manager, Ford Motor Co.—Quote Of 
The Month—Vol. 38, No. 11, No- 
vember, p. 36 

California Court Rules On Safety Of 
Corvair—Vol. 38, No. 9, September, 


p. 28 

Chevrolet Plans Merchandising Staff 
Expansions—Vol. 38, No. 1, January, 
p. 8 

Chevrolet’s Auto Clinic Goes To School 
—Vol. 38, No. 7, July, p. 8 

Chrysler Corp. To Offer Auto Stereo 
Unit—Vol. 38, No. 2, February, p. 7 

Chrysler Elects President To New Post 
—Vol. 38, No. 5, May, p. 8 

Chrysler Executive Predicts Strong 
Sales Future—Vol. 38, No. 7, July, 
p. 8 

Chrysler Expands Parts Distribution 
Service—Vol. 38, No. 4, April, p. 8 

Chrysler Plans Australian Finance Sub- 
sidiary—Vol. 38, No. 1, January, p. 8 

Chrysler Reports Users’ Evaluation Of 
Turbine Car—Vol. 38, No. 5, May, 
p. 8 

Chrysler To Assume Roote’s US Or- 
ganization—Vol. 38, No. 1, January, 
p. 7 

Diagnostic Center Display Exhibited 
Nationwide—Vol. 38, No. 4, April, 


p. 

Dun & Bradstreet’s Automotive Profile 
Study—Vol. 38, No. 1, January, p. 42 

Electric Commuter Car Studied—Vol. 
38, No. 10, October, p. 80 

Experts Look At Truck Service—Vol. 
38, No. 11, November, p. 12 
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Floating Glass Process Launched— 
Vol. 38, No. 3, March, p. 52 

Ford Aids Potential Technicians—Vol. 
38, No. 9, September, p. 55 

Ford Announces College Prize Winners 
—Vol. 38, No. 5, May, p. 7 

Ford Div. Notes Dealership Expansion 
—Vol. 38, No. 9, September, p. 7. 

Ford Encourages Safety—Vol. 38, No. 
1, January, p. 42 

Ford Names New Agency For Corpo- 
rate Ads—Vol. 38, No. 7, July, p. 7 

Ford Offers Sales Training Program— 
Vol. 38, No. 5, May, p. 8 

Ford Plant Reuses Water—Vol. 38, No. 
4, April, p. 7 

Ford Plans Collapsible Front End For 
769 Models—Vol. 38, No. 8, August, 
p. 7 

Ford Predicts Auto Sales Boom Will 
Continue—Vol. 38, No. 1, January, 
pi 2 

Ford To Reuse Steel From Junked Cars 
—Vol. 38, No. 1, January, p. 8 

Ford to Build $2 Million Diagnostic 
Center—Vol. 38, No. 6, June, p. 8 

Ford To Offer Radial Tires As Options 
On Some ’67 Models—Vol. 38, No. 
9, September, p. 7 

Ford Tops Equipment Donations—Vol. 
38, No. 4, April, p. 52 

Fresh Look At Service Management, A 
—Vol. 38, No. 6, June, p. 34 

Fresh Look At Service Management, A 
—Vol. 38, No. 9, September, p. 37 

Gasoline Costs Effect Car Designs— 
Vol. 38, No. 7, July, p. 43 

GM Booklet Traces Contributions To 
Safety—Vol. 38, No. 1, January, p. 
41 

GM Films—Vol. 38, No. 1, January, 
p. 41 

GM Plans $1.4 Billion Capital Expen- 
diture In ’66—Vol. 38, No. 3, March, 


p. 9 

GM Plans Nationwide Equipment 
Shows For Dealers—Vol. 38, No. 5, 
May, p. 7 

GM Safety Program For Students—Vol. 
38, No. 2, February, p. 65 

GM Says Collapsible Front End Not In 
Sight—Vol. 38, No. 9, September, 
p. 8 

GM Tests Trucks On In-Plant “High- 
way”—Vol. 38, No. 4, April, p. 8 

GM To Speed Parts Delivery to Deal- 
ers, Customers—Vol. 38, No. 8, Au- 
gust, p. 7 

Good Driving Looks Easy—Vol. 38, 
No. 6, June, p. 51 

Hum-m-m, An Electric Car?—Vol. 38, 
No. 12, December, p. 78 

Imports Slowed In Bid For Bigger 
Share Of US Auto Market—Vol. 38, 
No. 1, January, p. 8 

It’s Trouble Shooting Time—Vol. 38, 
No. 5, May, p. 65 

Lincoln-Mercury Executives Predict 
Fast Growing Service Business—Vol. 
38, No. 10, October, p. 6 

Near-Record Steel Production Forecast 
For Year—Vol. 38, No. 8, August, 
p. 8 

New Dummies Are Smarter—Vol. 38, 
No. 12, December, p. 111 





New Spray-On Vinyl Car Top—Vol. 
38, No. 8, August, p. 41 

New Studebaker Division Established— 
Vol. 38, No. 2, February, p. 7 

Old College Try, The—Vol. 38, No. 5, 
May, p. 66 

Opportunities For Progress—Together 
—Vol. 38, No. 2, February, p. 26 

Plymouth Buys Sports Sponsorship— 
Vol. 38, No. 1, January, p. 41 

Simca And Sunbeam And The Ameri- 
can Buyer—Vol. 38, No. 9, Septem- 
ber, p. 14 

South Bend Gets Studebakers—Vol. 
38, No. 8, August, p. 42 

Studebaker Owners Assured Of Parts 
Supply—Vol. 38, No. 4, April, p. 7 

Such A Stylish Language—Vol. 38, 
No. 5, August, p. 24 

That’s Show Biz—Vol. 38, No. 5, May, 
p. 65 

That’s Showing Gratitude—Vol. 38, 
No. 2, February, p. 66 

Those Long Lonely Acres—Vol. 38, 
No. 7, July, p. 43 

Townsend Named Savings Bond Com- 
mittee Chairman—Vol. 38, No. 1, 
January, p. 8 

Truck Maintenance Book Offered By 
GM—Vol. 38, No. 4, April, p. 7 

VW Distributor’s Ultramodern Admin- 
istrative-Warehouse Facility—Vol. 38, 
No. 1, January, p. 30 

VW Prices To Increase In Fall—Vol. 
38, No. 7, July, p. 8 

What Year Is It?—Vol. 38, No. 4, 
April, p. 52 

White Dodges—Vol. 38, No. 2, Febru- 
ary, p. 65 


FACTORY-DEALER RELATIONS 


BMC/Hambro And The Ever Growing 
Import Market—Vol. 38, No. 9, 
September, p. 12 

Chevrolet Plans Merchandising Staff 
Expansions—Vol. 38, No. 1, January, 
p. 8 

Ford Launches Mechanic Training And 
Upgrading Program—Vol. 38, No. 
10, October, p. 6 

Gimmicks For Sale . . . Vol. 38, No. 2, 
February, p. 60 

Let’s Move Forward—Vol. 38, No. 2, 
February, p. 48 

Opportunities For Progress—Together 
—Vol. 38, No. 2, February, p. 26 

Simca And Sunbeam And The Ameri- 
can Buyer—Vol. 38, No. 9, Septem- 
ber, p. 14 


FINANCING 
Chrysler Plans Australian Finance Sub- 
sidiary—Vol. 38, No. 1, January, p. 
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Credit Annual Available—Vol. 38, No. 
1, January, p. 42 

Today’s Decisions For Tomorrow’s Suc- 
cess—Vol. 38, No. 2, February, p. 
54 


FLEET LEASING & SALES 

Chrysler Executive Expects Leasing 
Market To Expand—Vol. 38, No. 3, 
March, p. 9 

Completing The Rate Worksheet—Vol. 
38, No. 4, April, p. 26 

Develop Realistic Lease Rates—Vol. 
38, No. 4, April, p. 22 


Don’t Invest Without Investigating— 
Vol. 38, No. 4, April, p. 16 

Fleet Car Buyers Want Bigger, 
Equipped Autos—Vol. 38, No. 1l, 
November, p. 8 

Hertz Plans Record Purchase Of ’67 
Vehicles—Vol. 38, No. 10, October, 
p. 5 

Make Your Proposal In Writing—Vol. 
38, No. 4, April, p. 30 

No Room For Amateurs In Truck Leas- 
ing—Vol. 38, No. 4, April, p. 12 

There Are Four Major Long-Term 
Lease Plans—Vol. 38, No. 4, April, 
p. 20 

Truck Leasing—Vol. 38, No. 4, April, 
p. 10 

Truck Uses And Lease Rates Are Part- 
ners—Vol. 38, No. 4, April, p. 32 


FORECASTS 


Aftermarket Sales Growth Predicted— 
Vol. 38, No. 9, September, p. & 

Air Conditioner Sales Set Hot Pace— 
Vol. 38, No. 8, August, p. 8 

AMC Executive Predicts 1966 Auto 
Boom—Vol. 38, No. 5, May, p. 7 

Chrysler Executive Expects Leasing 
Market To Expand—Vol. 38, No. 3, 
March, p. 9 

Chrysler Sees Market For Electric Ve- 
hicles—Vol. 38, No. 12, December, 
nm 5 

CIT Dealer Survey Reveals Confidence 
In ’66—Vol. 38, No. 2, February, p. 8 

Dealers Losing Battle For The After- 
market—Vol. 38, No. 1, January, p. 10 

Dream Cars In 2000 A. D—Vol. 38, 
No. 2, February, p. 65 

Ford Launches Mechanic Training And 
Upgrading Program—Vol. 38, No. 
10, October, p. 6 

Ford Predicts Auto Sales Boom Will 
Continue—Vol. 38, No. 1, January, 
p 7 

Fringe Benefits Costs Rising—Vol. 38, 
No. 10, October, p. 5 

Good Year For Parts—Vol. 38, No. 2, 
February, p. 65 

GM Executives Express Optimism For 
Future—Vol. 38, No. 6, June, p. 7 

Increase In Aluminum Usage Predicted 
—Vol. 38, No. 2, February, p. 8 

Latest Consumer Survey Reflects Op- 
timism—Vol. 38, No. 2, February, 


p. 8 

Let’s Move Forward—Vol. 38, No. 2, 
February, p. 48 

Lincoln-Mercury Executive Predicts 
Fast Growing Service Business—Vol. 
38, No. 10, October, p. 6 

More Complex Cars Tomorrow—Vol. 
38, No. 12, December, p. 112 

Near-Record Steel Production Forecast 
For Year—Vol. 38, No. 8, August, 
p. 8 

1966 Tire Sales Expected To Exceed 
65 Total—Vol. 38, No. 7, July, p. 8 

66 Vacation Spending Will Increase 
$2.5 Billion—Vol. 38, No. 1, Janu- 
ary, p. 42 

One Inch Taller—Vol. 38, No. 6, June, 
p. 52 

Possibility Of 10 Million Sales Year 
Predicted—Vol. 38, No. 3, March, 
p. 10 
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Perkins, Stuart, President, Volkswagen 
Of America—Quote Of The Month— 
Vol. 38, No. 5, May, p. 34 

Roche, James M., President, General 
Motors Corp—CQuote Of The Month 
—Vol. 38, No. 3, March, p. 38 

Younger, Wealthier Consumers Pre- 
dicted—Vol. 38, No. 5, May, p. 7 


HERE AND THERE 
ON AUTO ROW 


Here And There On Auto Row—Vol. 
38, No. 1, January, p. 36 

Here And There On Auto Row—Vol. 
38, No. 2, February, p. 32 

Here And There On Auto Row— Vol. 
38, No. 3, March, p. 29 

Here And There On Auto Row—Vol. 
38, No. 5, May, p. 26 

Here And There On Auto Row—Vol. 
38, No. 7, July, p. 15 

Here And There On Auto Row—Vol. 
38, No. 9, September, p. 57 

Here And There On Auto Row—Vol. 
38, No. 11, November, p. 41 


HIGHWAYS AND PARKING 

Automotive Taxes Hit High in 1965— 
Vol. 38, No. 8, August, p. 8 

Caldwell, Philip, Truck Operations, 
Manager, Ford Motor Co.—Quote Of 
The Month—Vol. 38, No. 11, No- 
vember, p. 36 

Cow As Passenger Sparks Road Design 
—Vol. 38, No. 3, March, p. 52 

Dealer Parking—Going Up _ Brings 
Problems Down—Vol. 38, No. 5, 
May, p. 58 

Distaff Dateline—Vol. 38, No. 4, April, 
p. 51 

Driver Neglect Blamed For Casualties 
—Vol. 38, No. 3, March, p. 52 

Elevated Sidewalks Proposed To Ease 
Traffic—Vol. 38, No. 3, March, p. 10 

High Cost Of Parking, The—Vol. 38, 
No. 1, January, p. 41 

Highway Beautification Chief Named— 
Vol. 38, No. 3, March, p. 10 

Intersection Accidents Cited—Vol. 38, 
No. 8, August, p. 42 

Interstate Highway System Completed— 
Vol. 38, No. 5, May, p. 7 

Just Insert The Card—Vol. 38, No. 8, 
August, p. 42 

“Need Help” Or “Just Resting”—Vol. 
38, No. 4, April, p. 51 

New Safety In Lane Markers—Vol. 
38, No. 9, September, p. 55 

Popular Autos Sometimes Idle—Vol. 
38, No. 4, April, p. 52 

Power Glide—Vol. 38, No. 7, July, 
p. 44 

Safety Poll Cites Driver Behavior— 
Vol. 38, No. 10, October, p. 80 

State Highway Taxes To Show 6.3 Per- 
cent Rise—Vol. 38, No. 11, Novem- 
ber, p. 8 

Stormy Weather For Drivers—Vol. 38, 
No. 8, August, p. 42 

Transcontinental Truck Run Reenacted 
—Vol. 38, No. 11, November, p. 22 

Voice From The Deep—Vol. 38, No. 6, 
June, p. 52 


IDEA OF THE MONTH 


Dealership Ads Feature—Vol. 38, No. 
7, July, p. 20 





Developing A “Stainless” Reputation— 
Vol. 38, No. 11, November, p. 37 
How To Stop A Thief—Vol. 38, No. 8, 
August, p. 22 

Idea Of The Month—Vol. 38, No. 5, 
May, p. 23 

Impress Customers With Improved Cus- 
tomer Relations—Vol. 38, No. 2, 
February, p. 64 

Improved Telephone Techniques Can 
Increase Dealership Sales—Vol. 38, 
No. 3, March, p. 33 

Use The Unusual To Attract Attention 
—Vol. 38, No. 1, January, p. 24 

Your Order, Please!—Vol. 38, No. 10, 
October, p. 73 


IMPORTED CARS 


Beauty Is Not Cheap—Vol. 38, No. 9, 
September, p. 56 

Beetle Goes Surfing, A—Vol. 38, No. 
9, September, p. 56 

Beetle May Be Ugly, But, The—Vol. 38, 
No. 12, December, p. 111 

BMC/Hambro And The Ever Growing 
Import Market—Vol. 38, No. 9, Sep- 
tember, p. 12 

BMC-Jaguar Announce Merger—Vol. 
38, No. 8, August, p. 7 

Chapman Sends Elan To US—Vol. 38, 
No. 3, March, p. 52 

Chrysler To Assume Roote’s US Or- 
ganization—Vol. 38, No. 1, January, 
p. 7 

Californians Like Toyota—Vol. 38, 
No. 9, September, p. 55 

Computer Simplifies Paper Work For 
Distributor And Dealers—Vol. 38, 
No. 9, September, p. 34 

Dealer Creates New VW Model—Vol. 
38, No. 1, January, p. 41 

Engineered Lighting Leads To Brighter 
Sales—Vol. 38, No. 3, March, p. 32 

First European Auto Plant Opened In 
Canada—Vol. 38, No. 3, March, p. 
10 

First Japanese-Mexican Car Expected 
Soon—Voi. 38, No. 1, January, p. 7 

Idea Of The Month—Vol. 38, No. 9, 
September, p. 23 

Import Registrations Increased In 1965 
—Vol. 38, No. 3, March, p. 10 

Imported Car Sales Up In First Quar- 
ter—Vol. 38, No. 6, June, p. 7 

Imports Slowed In Bid For Bigger 
Share Of US Auto Market—Vol. 38, 
No. 1, January, p. 8 

Japanese Imports Gain In Sales Rank- 
ing—Vol. 38, No. 8, August, p. 7 

Mercedes-Benz Opens Auto Parts De- 
pot—Vol. 38, No. 9, September, p. 
55 

NADA Import Council Seeks Franchise 
Improvements—Vol. 38, No. 9, Sep- 
tember, p. 8 

New Car Market—P.0.E. New York, 
The—Vol. 38, No. 9, September, p. 10 

Of Rockets, Elephants, Volkswagens 
And Other Things—Vol. 38, No. 2, 
February, p. 66 

Profits Begin With People—Vol. 38, 
No. 7, July, p. 32 

SAAB Shows Sports Sonett—Vol. 38, 
No. 3, March, p. 51 

Servicing Import Sales Sells Import 
Service—Vol. 38, No. 9, September, 
p. 24 








Simca And Sunbeam And The Ameri- 
can Buyer—Vol. 38, No. 9, Septem- 
ber, p. 14 

Small Car—Big Business—Vol. 38, No. 
9, September, p. 20 

USSR Auto Industry To Expand—Vol. 
38, No. 2, February, p. 65 

Volkswagen In Brazil—Vol. 38, No. 9, 
September, p. 56 

VW Distributor’s Ultramodern Admin- 
istrative-Warehouse Facility—Vol. 38, 
No. 1, January, p. 30 

VW Prices To Increase In Fall—Vol. 
38, No. 7, July, p. 8 

Watch It, 007, “Oddjob” Has A 230 SL 
—Vol. 38, No. 10, October, p. 80 

Watch Out For The Judge—Vol. 38, 
No. 5, May, p. 66 

When Is A VW Not A VW?—Vol. 38, 
No. 11, November, p. 51 


INDUSTRY LEADERS 


Anderson, Robert, Vice President and 
General Manager, Chrysler-Plymouth 
Div. Chrysler Corp—Quote Of The 
Month—Vol. 38, No. 9, September, 
p. 17 

Automotive Old Timers To Meet In San 
Francisco—Vol. 38, No. 11, Novem- 
ber, p. 43 

Boyd, Virgil E., Group Vice President- 
Domestic Automotive, Chrysler Corp. 
—Vol. 38, No. 2, February, p. 16 

Chrysler Elects President To New Post 
—Vol. 38, No. 5, May, p. 8 

Chrysler Executive Predicts Strong 
Sales Future—Vol. 38, No. 7, July, 
p. 8 

CIT Warns Against Emotionalism In 
Safety Studies—Vol. 38, No. 6, June, 
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Ford Head Lauds Trade Pact—Vol. 38, 
No. 12, December, p. 5 

Ford Predicts Auto Sales Boom Will 
Continue—Vol. 38, No. 1, January, 
p. 7 

GM Executives Express Optimism For 
Future—Vol. 38, No. 6, June, p. 7 

Let’s Move Forward—Vol. 38, No. 2, 
February, p. 48 

Lorenz, Paul F., General Manager, 
Lincoln-Mercury Div., Ford Motor 
Co.,—Quote Of The Month—Vol. 38, 
No. 1, January, p. 38 

Miller, Arjay, President, Ford Motor 
Co—Quote Of The Month—Vol. 
38, No. 10, October, p. 72 

NADA Board Elects 1966 Officers— 
Vol. 38, No. 1, January, p. 7 

Opportunities For Progress—Together 
—Vol. 38, No. 2, February, p. 26 

Perkins, Stuart, President, Volkswagen 
Of America—Quote Of The Month 
—Vol. 38, No. 5, May, p. 34 

Sloan, Alfred P., Jr., Dies—Vol. 38, 
No. 3, March, p. 9 

President’s Report, The—Vol. 38, No. 
2, February, p. 12 

Today’s Decisions For Tomorrow’s Suc- 
cess—Vol. 38, No. 2, February, p. 54 

Townsend Named Savings Bond Com- 
mittee Chairman—Vol. 38, No. 1, 
January, p. 8 

Whale Of A Territory, A—Vol. 38, No. 
8, August, p. 42 
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What About The Two-Ply Tire?—Vol. 
38, No. 1, January, p. 22 

What Road To Safety?—Vol. 38, No. 
5, May, p. 66 

What Makes The Kossmans Successful? 
—Vol. 38, No. 5, May, p. 48 


INDUSTRY RELATIONS 
COMMITTEE 


Industry Relations In 1965—Vol. 38, 
No. 2, February, p. 22 


INTERNATIONAL RELATIONS 

Anderson, Robert, Chrysler Corp.— 
Quote Of The Month—Vol. 38, No. 
9, September, p. 17 

Ford Head Lauds Trade Pact—Vol. 38, 
No. 12, December, p. 5 

NADA President To Head US Delega- 
tion At IOMTR Congress—Vol. 38, 
No. 4, April, p. 7 


LABOR 


Employee Relations Of The Dealer— 
Past And Future—Vol. 38, No. 2, 
February, p. 40 

Nation’s Manpower Supply Continues 
To Tighten—Vol. 38, No. 8, August, 
p. 8 


LEASING 


AMC To Supply Cars To Car-Rental 
Co.—Vol. 38, No. 4, April, p. 8 
CIT Official Says Finance Leasing Most 
Popular—Vol. 38, No. 1, January, 

p. 7 

Completing The Rate Worksheet—Vol. 
38, No. 4, April, p. 26 

Develop Realistic Lease Rates—Vol. 38, 
No. 4, April, p. 22 

Don’t Invest Without Investigating— 
Vol. 38, No. 4, April, p. 16 

Equipment Leasing Can Be A Capital- 
Saving Idea—Vol. 38, No. 11, No- 
vember, p. 34 

Fly-Drive Programs Boost Car Rentals 
—Vol. 38, No. 4, April, p. 52 

Make Your Proposal In Writing—Vol. 
38, No. 4, April, p. 30 

New Truck Leasing Plan—Vol. 38, No. 
12, December, p. 111 

No Room For Amateurs In Truck 
Leasing—Vol. 38, No. 4, April, p. 
12 

Taxi-Limousines Debut In New York— 
Vol. 38, No. 2, February, p. 66 

There Are Four Major Long-Term 
Lease Plans—Vol. 38, No. 4, April, 
p. 20 

Truck Leasing—Vol. 38, No. 4, April, 
p. 10 

Truck Uses And Lease Rates Are Part- 
ners—Vol. 38, No. 4, April, p. 32 


MECHANICS 


Back Your Sales With Service—Vol. 
38, No. 5, May, p. 28 

Business Builders—Vol. 38, No. 5, May, 
p. 41 

Dealership Deep In Management, A— 
Vol. 38, No. 6, June, p. 14 

Ford Aids Potential Technicians—Vol. 
38, No. 9, September, p. 55 

Ford Launches Mechanic Training And 
Upgrading Program—Vol. 38, No. 
10, October, p. 6 





It’s Trouble Shooting Time—Vol. 38, 
No. 5, May, p. 65 

Mechanics Wanted For Peace Corps— 
Vol. 38, No. 6, June, p. 51 

Tailored Service Sews Up Sales—Vol. 
38, No. 11, November, p. 28 

They’re Licking The Mechanic Short- 
age—Vol. 38, No. 5, May, p. 30 


MESSAGE FROM THE PRESIDENT 


Let’s Move Forward—Vol. 38, No. 2 
February, p. 48 

President’s Report, The—Vol. 38, No. 
2, February, p. 12 


MISCELLANEOUS 


Always The Next One—Vol. 38, No. 8 
August, p. 42 

Auto Sinks Bridge—Vol. 38, No. 1, 
January, p. 42 

Bank On Wheels—Vol. 38, No. 1, Jan- 
uary, p. 42 

Big Squirt Bests Car Wash—Vol. 38, 
No. 5, May, p. 66 

Bikini Traffic Hazard—Vol. 38, No. 2, 
February, p. 66 

Biting Reaction—Vol. 38, No. 10, Oc- 
tober, p. 79 

Biting Reply, A—Vol. 38, No. 4, April, 
p. 51 

Car Lift—Vol. 38, No. 8, August, p. 
42 

Chicken-In-The Roof—Vol. 38, No. 10, 
October, p. 79 

Doctor Will Call, The—Vol. 38, No. 
8, August, p. 41 

Driving At Six?—Vol. 38, No. 2, Feb- 
Tuary, p. 65 

Designed For Tomorrow—Vol. 38, No. 
7, July, p. 41 

Fine Business—Vol. 38, No. 9, Septem- 
ber, p. 55 

Gas Man Cometh, The—Vol. 38, No. 7, 
July, p. 44 

Glad About That—Vol. 38, No. 4, 
April, p. 51 

Have A Bite Of Oil—Vol. 38, No. 4, 
April, p. 51 

Hubert Says “Yes,” Wife Says “No”— 
Vol. 38, No. 8, August, p. 42 

I’m Sorry I Have No Milk—Vol. 38, 
No. 1, January, p. 41 

NADA Magazine 1965 Index By Sub- 
ject And Title—Vol. 38, No. 1, Jan- 
uary, p. 43-54 

Non-Edible Probation, A—Vol. 38, No. 
2, February, p. 66 

Officer, Call The Police—Vol. 38, No. 
9, September, p. 55 

Pet Hate—Vol. 38, No. 6, June, p. 51 

Please Don’t Squeeze The Bananas— 
Vol. 38, No. 3, March, p. 51 

Real Rhubarb—Vol. 38, No. 6, June, 
p. 52 

Stay Left Of Those Lady Drivers— 
Vol. 38, No. 6, June, p. 51 

Sweet Smell Of A Bus, The—Vol. 38, 
No. 2, February, p. 66 

Unfair Test?—Vol. 38, No. 10, October, 
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W ae The Birdie—Vol. 38, No. 2, 
February, p. 66 

Who Gets The Car?—Vol. 38, No. 4, 
April, p. 51 

Why Not Staff Buses With Bunny 
Girls?—Vol. 38, No. 1, January, p. 42 





NADA ACTIVITIES 


Convention Candids—Vol. 38, No. 2, 
February, p. 10, 47, 53 

FADA Announces Contest Winner— 
Vol. 38, No. 2, February, p. 8 

Gimmicks For Sale . . —Vol. 38, No. 
2, February, p. 60 

Golfers Compete in NADA-Sports Illus- 
trated Tournament—Vol. 38, No. 4, 
April, p. 40 

How Do You Like The Convention?— 
Vol. 38, No. 2, February, p. 38 

Michigan Dealer Wins Post Award— 
Vol. 38, No. 2, February, p. 7 

NADA Import Council Seeks Franchise 
Improvements—Vol. 38, No. 9, Sep- 
tember, p. 8 

NADA Shifts °68 And ’69 Convention 
Sites—Vol. 38, No. 9, September, p. 7 

New NADA Guide Book Editor Ap- 
pointed—Vol. 38, No. 3, March, p. 9 

1967 NADA Truck Conference Set For 
Las Vegas—Vol. 38, No. 10, October, 
p. 6 


NADA DIRECTORS 


Dealer In Delaware, A—Vol. 38, No. 
11, November, p. 50 

First Fifty, The—Vol. 38, No. 9, Sep- 
tember, p. 54 

Former Iowa Director Honored By 
Community—Vol. 38, No. 3, March, 
p. 9 

Idaho Governor Joins Dealer Safety 
Council—Vol. 38, No. 6, June, p. 8 

Importance Of Business Management 
To Dealer Operations In 1966, The 
—Vol. 38, No. 6, June, p. 26 

Industry Relations In 1965—Vol. 38, 
No. 2, February, p. 22 

Let’s Move Forward . . —Vol. 38, No. 
2, February, p. 48 

NADA Board Elects 1966 Officers— 
Vol. 38, No. 1, January, p. 7 

NADA Honors Late Texas Director— 
Vol. 38, No. 10, October, p. 5 

NADA President To Head US Delega- 
tion At IOMTR Congress—Vol. 38, 
No. 4, April, p. 7 

New NADA Finance Committee Ap- 
pointed—Vol. 38, No. 1, January, p. 8 

President’s Report, The—Vol. 38, No. 
2, February, p. 12 

Soft Sell Sells Hard—Vol. 38, No. 1, 
January, p. 32 

What Makes The Kossmans Successful? 
—Vol. 38, No. 5, May, p. 48 

Who’s Who In The National Automo- 
bile Dealers Association—Vol. 38, No. 
12, December, p. 49 


NADA PROGRAMS 

Convention Candids—Vol. 38, No. 2, 
February, p. 10, 47, 53 

Everyone Benefits With The Right Re- 
tirement Program—Vol. 38, No. 5, 
May, p. 42 

Industry Relations In 1965—Vol. 38, 
No. 2, February, p. 22 

Let’s Move Forward . . —Vol. 38, No. 
2, February, p. 48 

NADA/ABC Radio Safety Message 
Campaign Announced—Vol. 38, No. 
9, September, p. 7 

NADA President To Head US Delega- 
tion At IOMTR Congress—Vol. 38, 
No. 4, April, p. 7 
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President’s Report, The—Vol. 38, No. 
2, February, p. 12 

Professional Salesmen Need Profession- 
al Training—Vol. 38, No. 10, Oc- 
tober, p. 78 

St. Louis Truck Conference Set For 
May—Vol. 38, No. 4, April, p. 38 

NATIONAL AFFAIRS 

AND LEGISLATION 

Employee Relations Of The Dealer— 
Past And Future—Vol. 38, No. 2, 
February, p. 40 


NEW CARS 

AMC Introduces Experimental Fast- 
back—Vol. 38, No. 2, February, p. 7 

AMC Shows Project IV Idea Cars— 
Vol. 38, No. 7, July, p. 42 

AMC Renames Classic—Vol. 38, No. 9, 
September, p. 7 

As Goes The Sales Manager, So Go 
The Profits—Vol. 38, No. 8, August, 
p. 14 

Beauty Is Not Cheap—Vol. 38, No. 9 
September, p. 56 

Black And Blue Are “Hit” Colors—Vol. 
38, No. 6, June, p. 52 

Chapman Sends Elan To US—Vol. 38, 
No. 3, March, p. 52 

Chrysler Reports Users’ Evaluation Of 
Turbine Car—Vol. 38, No. 5, May, 
p. 8 

Classic Cord Stresses Quality—Vol. 38, 
No. 3, March, p. 51 

Dealer Creates New VW Model—Vol. 
38, No. 1, January, p. 41 

Dodge’s Charger Debuts For New Year 
—Vol. 38, No. 1, January, p. 42 

Dream Cars In 2000 A. D.—Vol. 38, 
No. 2, February, p. 65 

Driving Home The Selling Points— 
Vol. 38, No. 8, August, p. 18 

Electric Commuter Car Studies—Vol. 
38, No. 10, October, p. 80 

Excalibur Dealers Named—Vol. 38, No. 
11, November, p. 52 

Ford To Offer Radial Tires As Options 
On Some ’67 Models—Vol. 38, No. 
9, September, p. 7 

Front Wheel Drive Applauded—Vol. 
38, No. 11, November, p. 51 

GM Says Collapsible Front End Not In 
Sight—Vol. 38, No. 9, September, 
p. 8 

Hum-m-m, An Electric Car?—Vol. 38, 
No. 12, December, p. 78 

Imperial’s Executive Idea Car—Vol. 38, 
No. 1, January, p. 41 

It?s A Real Dusey—Vol. 38, No. 5, 
May, p. 65 

New Car Sales—Vol. 38, No. 8, Au- 
gust, p. 10 

1967 Barracuda To Make Debut This 
Month—Vol. 38, No. 11, November, 


p. 7 

1957 Models, The—Vol. 38, No. 10, 
October, p. 8 

Planned Ads For New Model Profits— 
Vol. 38, No. 12, December, p. 86 

Russia Plans New Auto, Output Raise 
—Vol. 38, No. 6, June, p. 8 

SAAB Shows Sports Sonett—Vol. 38, 
No. 3, March, p. 51 

Selling vs. Merchandising—Vol. 38, 
No. 8, August, p. 12 

Stop That Car Thief!—Vol. 38, No. 11, 
November, p. 38 





Such A Stylish Language—Vol. 38, No. 
8, August, p. 24 

“Super Snakes” Now In The Streets— 
Vol. 38, No. 4, April, p. 51 

Talking Money To Close A Deal—Vol. 
38, No. 8, August, p. 20 

Typhoon Blows In—Vol. 38, No. 5, 
May, p. 66 

Where’s The Wiper?—Vol. 38, No. 10, 
October, p. 6 

White Dodges—Vol. 38, No. 2, Febru- 
ary, p. 65 


NEW PRODUCTS & SERVICES 


Automatic Service—Vol. 38, No. 6, 
June, p. 51 

Be Your Own Home Town Hero—Vol. 
38, No. 12, December, p. 111 

Carguard Guards Car—Vol. 38, No. 
10, October, p. 79 

Chrysler Corp. To Offer Auto Stereo 
Unit—Vol. 38, No. 2, February, p. 7 

Copier Keeps Up With Sales—Vol. 38, 
No. 6, June, p. 12 

Dealers And Diagnostic Centers—Vol. 
38, No. 10, October, p. 48 

Designed For Tomorrow—Vol. 38, No. 
7, July, p. 41 

Dictation In A Dealership—Vol. 38, 
No. 6, June, p. 30 

Dip Stick Measures Quick—Vol. 38, 
No. 11, November, p. 52 

GM Plans Nationwide Equipment 
Shows For Dealers—Vol. 38, No. 5, 
May, p. 7 

Just Insert The Card—Vol. 38, No. 8, 
August, p. 42 

Learn While You Drive—Vol. 38, No. 
11, November, p. 51 

Mechanic Invents Safety Light—Vol. 
38, No. 8, August, p. 41 

Miniature Autos Due—Vol. 38, No. 7, 
July, p. 44 

New Chassis Dynomometer Shown— 
Vol. 38, No. 6, June, p. 51 

New Top Is Tops—Vol. 38, No. 10, 
October, p. 80 

New Safety Belts For Kids—Vol. 38, 
No. 9, September, p. 55 

New Tape Stops Leaks—Vol. 38, No. 
5, May, p. 65 

Seat Belt Safety Signaled—Vol. 38, No. 
10, October, p. 79 

Spray Away Heat And Glare—Vol. 38, 
No. 9, September, p. 56 

Steel Station Wagon Stars—Vol. 38, 
No. 7, July, p. 44 

Time To Check Your Timekeeping — 
Vol. 38, No. 6, June, p. 24 

What Is EDP?—Vol. 38, No. 10, Oc- 
tober, p. 68 


NEWS REVIEWS 


Always The Next One—Vol. 38, No. 8, 
August, p. 42 

AMC Shows Project IV Idea Cars— 
Vol. 38, No. 7, July, p. 43 

American Motors’ Service Parts Center 
—Vol. 38, No. 2, February, p. 65 

Are Peanuts In The Deal?—Vol. 38, 
No. 7, July, p. 44 

Auto Buying Expands Consumer Cred- 
it—Vol. 38, No. 3, March, p. 51 

Auto Information Available—Vol. 38, 
No. 7, July, p. 43 

Auto Junkyards A Fish Dish?—Vol. 38, 
No. 5, May, p. 66 


Auto Junkyards Growing—Vol. 38, No. 
3, March, p. 52 

Automatic Driving Gains—Vol. 38, No. 
12, December, p. 112 

Automatic Service—Vol. 38, No. 6, 
June, p. 51 

Auto Service Industry Week—Vol. 38, 
No. 9, September, p. 56 

Auto Service Utopia—Vol. 38, No. 1, 
January, p. 42 

Auto Sinks Bridge—Vol. 38, No. 1, 
January, p. 42 

Auto Taxes High?—Vol. 38, No. 2, 
February, p. 66 

Bad News But Good Customers—Vol. 
38, No. 10, October, p. 80 

Balky Batteries Bug Motorists—Vol. 38, 
No. 6, June, p. 52 

Bank On Wheels—Vol. 38, No. 1, Jan- 
uary, p. 42 

Batrageous!—Vol. 38, No. 5, May, p. 


65 

Beauty Is Not Cheap—Vol. 38, No. 9, 
September, p. 56 

Beetle Goes Surfing, A—Vol. 38, No. 9, 
September, p. 56 

Beetle May Be Ugly, But, The—Vol. 38, 
No. 12, December, p. 111 

Better Lighting Lowers Night Accidents 
—Vol. 38, No. 7, July, p. 44 

Be Your Own Home Town Hero—Vol. 
38, No. 12, December, p. 111 

Big Squirt Bests Car Wash—Vol. 38, 
No. 5, May, p. 66 

Bikini Traffic Hazard—Vol. 38, No. 2, 
February, p. 66 

Biting Reaction—Vol. 38, No. 10, Oc- 
tober, p. 79 

Biting Reply, A—Vol. 38, No. 4, April, 
p. 51 

Black And Blue Are “Hit” Colors— 
Vol. 38, No. 6, June, p. 52 

Californians Like Toyota—Vol. 38, 
No. 9, September, p. 55 

Candid Camera—Vol. 38, No. 6, June, 
p. 51 

Carguard Guards Car—Vol. 38, No. 10, 
October, p. 79 

Car Lift—Vol. 38, No. 8, August, p. 42 

Car Stripping A Major Problem—Vol. 
38, No. 6, June, p. 52 

Car Thefts Increase—Vol. 38, No. 9, 
September, p. 56 

Chapman Sends Elan To US—Vol. 38, 
No. 3, March, p. 52 

Chicken-In-The Roof—Vol. 38, No. 10, 
October, p. 79 

Chrysler-Built Ford And Chevy Are 
Prizes—Vol. 38, No. 10, October, 
p. 79 

Classic Cord Stresses Quality—Vol. 38, 
No. 3, March, p. 51 

Commercial Fires Increase—Vol. 38, 
No. 11, November, p. 51 

Cow As Passenger Sparks Road Design 
—Vol. 38, No. 3, March, p. 52 

Credit Annual Available—Vol. 38, No. 
1, January, p. 42 

Dad Selling Too-Hot Hot Rod—Vol. 38, 
No. 7, July, p. 44 

Dealer Creates New VW Model—Vol. 
38, No. 1, January, p. 41 

Diagnosis And Repair—Vol. 38, No. 5, 
May, p. 66 

Dip Stick Measures Quick—Vol. 38, 
No. 11, November, p. 52 
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Distaff Dateline—Vol. 38, No. 4, April, 
p. 51 

Doctor Will Call, The—Vol. 38, No. 8, 
August, p. 41 

Dodge’s Charger Debuts For New Year 
—Vol. 38, No. 1, January, p. 42 

Dream Cars In 2000 A. D—Vol. 38, 
No. 2, February, p. 65 

Drinking Has Its Price—Vol. 38, No. 4, 
April, p. 51 

Driver Neglect Blamed For Casualties 
—Vol. 38, No. 3, March, p. 52 

Driving At Six?—Vol. 38, No. 2, Feb- 
ruary, p. 65 

Dun & Bradstreet’s Automotive Profile 
Study—Vol. 38, No. 1, January, p. 
42 

Electric Commuter Car Studied—Vol. 
38, No. 10, October, p. 80 

Excalibur Dealers Named—Vol. 38, No. 
11, November, p. 52 

Fewer Births—Vol. 38, No. 3, March, 


p. 52 

50 Lashes For Bad Drivers—Vol. 38, 
No. 4, April, p. 51 

Fine Business—Vol. 38, No. 9, Septem- 
ber, p. 55 

Floating Glass Process Launched—Vol. 
38, No. 3, March, p. 52 

Fly-Drive Programs Boost Car Rentals 
—Vol. 38, No. 4, April, p. 52 

Ford Aids Potential Technicians—Vol. 
38, No. 9, September, p. 55 

Ford Encourages Safety—Vol. 38, No. 
1, January, p. 42 

Ford Tops Equipment Donations—Vol. 
38, No. 4, April, p. 52 

From Highway To Razor Blades—Vol. 
38, No. 10, October, p. 79 

Front Wheel Drive Applauded—Vol. 
38, No. 11, November, p. 51 

Future Looks Bright For Steel—Vol. 
38, No. 6, June, p. 52 

Gas Man Cometh, The—Vol. 38, No. 7, 
July, p. 44 

Gasoline Costs Effect Car Designs— 
Vol. 38, No. 7, July, p. 44 

Glad About That—Vol. 38, No. 4, 
April, p. 51 

GM Booklet Traces Contributions To 
Safety—Vol. 38, No..1, January, p. 
41 

GM Films—Vol. 38, No. 1, January, 
p. 41 

GM Safety Program For Students— 
Vol. 38, No. 2, February, p 65 

Good Driving Looks Easy—Vol. 38, 
No. 6, June, p. 51 

Good Grades And Good Driving—Vol. 
38, No. 11, November, p. 52 

Good Year For Parts—Vol. 38, No. 2, 
February, p. 65 

Governors Support Driver Improvement 
Program—Vol. 38, No. 9, September, 
p. 56 

Greatest Show On Wheels—Vol. 38, 
No. 4, April, p. 52 

Have A Bite Of Oil—Vol. 38, No. 4, 
April, p. 51 

High Cost Of Parking, The—Vol. 38, 
No. 1, January, p. 41 

Highway Safety Research Institute 
Created—Vol. 38, No. 2, February, 
p. 66 

Hubert Says “Yes,” Wife Says “No”— 
Vol. 38, No. 8, August, p. 42 





Imperial’s Executive Idea Car—Vol. 
38, No. 1, January, p. 41 

I’m Sorry I Have No Milk—Vol. 38, 
No. 1, January, p. 41 

Information For Tire Kickers—Vol. 38, 
No. 4, April, p. 51 

Intersection Accidents Cited—Vol. 38, 
No. 8, August, p. 42 

It’s A Real Dusey—Vol. 38, No. 5, 
May, p. 65 

It?s Trouble Shooting Time—Vol. 38, 
No. 5, May, p. 65 

Just Insert The Card—Vol. 38, No. 
8, August, p. 42 

Lamp Manual Is A Bright Idea—Vol. 
38, No. 12, December, p. 111 

Learn While You Drive—Vol. 38, No. 
11, November, p. 51 

Look In The Rear View Prism—Vol. 
38, No. 6, June, p. 51 

Mechanic Invents Safety Light—Vol. 
38, No. 8, August, p. 41 

Mechanics Wanted For Peace Corps— 
Vol. 38, No. 6, June, p. 51 

Mercedes-Benz Opens Auto Parts De- 
pot—Vol. 38, No. 9, September, p. 
55 

Mileage Boost For Truckers Predicted 
—Vol. 38, No. 7, July, p. 43 

Miniature Autos Due—Vol. 38, No. 7, 
July, p. 44 

More Complex Cars Tomorrow—Vol. 
38, No. 12, December, p. 112 

More Than One Jackass?—Vol. 38, No. 
12, December, p. 112 

Motorcycles: Dangerous Fun—Vol. 38, 
No. 11, November, p. 52 

“Need Help” Or “Just Resting”—Vol. 
38, No. 4, April, p. 51 

New Chassis Dynomometer Shown— 
Vol. 38, No. 6, June, p. 51 

New Dummies Are Smarter—Vol. 38, 
No. 12, December, p. 111 

New Safety Belts For Kids—Vol. 38, 
No. 9, September, p. 55 

New Safety In Lane Markers—Vol. 38, 
No. 9, September, p. 55 

New Social Security Programs Ex- 
plained—Vol. 38, No. 8, August, p. 
41 

New Spray-On Vinyl Car Top—Vol. 
38, No. 8, August, p. 41 

New Tape Stops Leaks—Vol. 38, No. 
5, May, p. 65 

New Tire Insert Eliminates Spare— 
Vol. 38, No. 6, June, p. 52 

New Top Is Tops—Vol. 38, No. 10, 
October, p. 80 

New Truck Leasing Plan—Vol. 38, No. 
12, December, p. 111 

Non-Edible Probation, A—Vol. 38, No. 
2, February, p. 66 

No Quarter—Vol. 38, No. 12, December, 
p. 112 

Number 30,000—Vol. 38, No. 8, Au- 
gust, p. 41 

Occasional Drinkers Are Most Serious 
Menace—Vol. 38, No. 1, January, p. 
42 

Officer, Call The Police—Vol. 38, No. 
9, September, p. 55 

Of Rockets, Elephants, Volkswagens 
And Other Things—Vol. 38, No. 2, 
February, p. 66 

Old College Try, The—Vol. 38, No. 5, 
May, p. 66 


One Inch Taller—Vol. 38, No. 6, June, 
p. 52 

Only $49 A Month—Vol. 38, No. 7, 
July, p. 43 

Please Don’t Squeeze The Bananas— 
Vol. 38, No. 3, March, p. 51 

Plymouth Buys Sports Sponsorship— 
Vol. 38, No. 1, January, p. 41 

Popular Autos Sometimes Idle—Vol. 
38, No. 4, April, p. 52 

Power Glide—Vol. 38, No. 7, July, p. 
44 

Real Rhubarb—Vol. 38, No. 6, June, 
p. 52 

Reduction Of Annual Traffic Deaths— 
Vol. 38, No. 4, April, p. 52 

SAAB Shows Sports Sonett—Vol. 38, 
No. 3, March, p. 51 

Safety Poll Cites Driver Behavior— 
Vol. 38, No. 10, October, p. 80 

Salesman Kisses Off $70,000—Vol. 38, 
No. 3, March, p. 52 

Seat Belt Give-Away—Vol. 38, No. 1, 
January, p. 41 

Seat Belt Production Soared In 1965 
—Vol. 38, No. 2, February, p. 66 

Seat Belt Safety Signaled—Vol. 38, No. 
10, October, p. 79 

66 Vacation Spending Will Increase 
$2.5 Billion—Vol. 38, No. 1, Janu- 
ary, p. 42 

Slower You Go, The Brighter It Gets, 
The—Vol. 38, No. 7, July, p. 43 

South Bend Gets Studebakers—Vol. 38, 
No. 8, August, p. 42 

Spray Away Heat And Glare—Vol. 38, 
No. 9, September, p. 56 

Stay Left Of Those Lady Drivers—Vol. 
38, No. 6, June, p. 51 

Steel Station Wagon Stars—Vol. 38, 
No. 7, July, p. 44 

Steering Wheel Clock Introduced—Vol. 
38, No. 1, January, p. 41 

Still An Amateur—Vol. 38, No. 12, De- 
cember, p. 111 

Stormy Weather For Drivers—Vol. 38, 
No. 8, August, p. 42 

“Super Snakes” Now In The Streets— 
Vol. 38, No. 4, April, p. 51 

Sweet Smell Of A Bus, The—Vol. 38, 
No. 2, February, p. 66 

Sweet Sounding Success—Vol. 38, No. 
8, August, p. 41 

Sweet Thing To Do, A—Vol. 38, No. 
11, November, p. 52 

Talk About Drive-Ins—Vol. 38, No. 4, 
April, p. 52 

Taxi-Limousines Debut In New York— 
Vol. 38, No. 2, February, p. 66 

That’s Show Biz—Vol. 38, No. 5, May, 


p. 65 

That’s Showing Gratitude—Vol. 38, No. 
2, February, p. 66 

This Was Trucking—Vol. 38, No. 11, 
November, p. 51 

Those “Extras” Pay Dividends—Vol. 
38, No. 5, May, p. 65 

Those Long Lonely Acres—Vol. 38, 
No. 7, July, p. 43 

Tips For Family Travel—Vol. 38, No. 
7, July, p. 44 

Tire Production Rolls Ahead—Vol. 38, 
No. 3, March, p. 51 

Tire Size Trends—Vol. 38, No. 5, May, 


p. 66 
Too Good To Be True—Vol. 38, No. 5, 
May, p. 65 


NADA Magazine, December, 1966 . . . Page 123 


Towing Boats Has A Hitch—Vol. 38, 
No. 5, May, p. 66 

Try Wearing Loafers, Girls—Vol. 38, 
No. 9, September, p. 55 

Two At A Time—Vol. 38, No. 6, June, 
p. 52 

Typhoon Blows In—Vol. 38, No. 5, 
May, p. 66 

Unfair Test?—Vol. 38, No. 10, Octo- 
ber, p. 80 

Unlike Wine And Fishing Stories—Vol. 
38, No. 11, November, p. 51 

USSR Auto Industry To Expand—Vol. 
38, No. 2, February, p. 65 

Voice From The Deep—Vol. 38, No. 
6, June, p. 52 

Volkswagen In Brazil—Vol. 38, No. 9, 
September, p. 56 

Watch It, 007, “Oddjob” Has A 230 SL 
—Vol. 38, No. 10, October, p. 80 

Watch Out For The Judge—Vol. 38, 
No. 5, May, p. 66 

Watch The Birdie—Vol. 38, No. 2, 
February, p. 66 

Watery ‘Highway’ To Hawaii—Vol. 38, 
No. 12, December, p. 112 

Whale Of A Territory, A—Vol. 38, No. 
8, August, p. 42 

What Road To Safety?—Vol. 38, No. 
5, May, p. 66 

What Year Is It?—Vol. 38, No. 4, 
April, p. 52 

When Is A VW Not A VW?—Vol. 38, 
No. 11, November, p. 51 

White Dodges—Vol. 38, No. 2, Febru- 
ary, p. 65 

Who Gets The Car?—Vol. 38, No. 4, 
April, p. 51 

Why Not Staff Buses With Bunny 
Girls?—Vol. 38, No. 1, January, p. 
42 

Wonderful World Of Wheels—Vol. 38, 
No. 8, August, p. 41 

Youth Market May Get Old Age—Vol. 
38, No. 3, March, p. 51 


OBITUARIES 


Alfred P. Sloan, Jr., Dies—Vol. 38, 
No. 3, March, p. 9 

NADA Honors Late Texas Director— 
Vol. 38, No. 10, October, p. 5 


OFFICE MANAGEMENT 


Computer Simplifies Paper Work For 
Distributor And Dealers—Vol. 38, 
No. 9, September, p. 34 

Copier Keeps Up With Sales—Vol. 38, 
No. 6, June, p. 12 

Credit Plan Captures Customers—Vol. 
38, No. 6, June, p. 18 

Time To Check Your Timekeeping— 
Vol. 38, No. 6, June, p. 24 

What Is EDP?—Vol. 38, No. 10, Oc- 
tober, p. 68 


PARTS AND ACCESSORIES 


Aftermarket Sales Growth Predicted— 
Vol. 38, No. 9, September, p. 8 

Air Conditioner Sales Set Hot Pace— 
Vol. 38, No. 8, August, p. 8 

American Motors’ Service Parts Center 
—Vol. 38, No. 2, February, p. 65 

Car Stripping A Major Problem—Vol. 
38, No. 6, June, p. 52 

Chrysler Corp. To Offer Auto Stereo 
Unit—Vol. 38, No. 2, February, p. 7 





Chrysler Expands Parts Distribution 
Service—Vol. 38, No. 4, April, p. 8 

Chrysler Outlines Parts Marketing Pro- 
gram—Vol. 38, No. 6, June, p. 7 

Computer Simplifies Paper Work For 
Distributor And Dealers—Vol. 38, 
No. 9, September, p. 34 

Dealers And Diagnostic Centers—Vol. 
38, No. 10, October, p. 48 

Dealers Losing Battle For The After- 
market—Vol. 38, No. 1, January, p. 
10 

Dealer’s Parts And Accessories Market 
Is A Local Market, A—Vol. 38, No. 
1, January, p. 12 

Displaying Parts And Accessories—Vol. 
38, No. 1, January, p. 16 

Ford Tops Equipment Donations—Vol. 
38, No. 4, April, p. 52 

Fresh Look At Service Management, A 
—Vol. 38, No. 6, June, p. 34 

GM To Speed Parts Delivery To Deal- 
ers, Customers—Vol. 38, No. 8, Au- 
gust, p. 7 

Good Year For Parts—Vol. 38, No. 2, 
February, p. 65 

It?s About Time . . —Vol. 38, No. 10, 
October, p. 81 

Lamp Manual Is A Bright Idea—Vol. 
38, No. 12, December, p. 111 

Mercedes-Benz Opens Auto Parts De- 
pot—Vol. 38, No. 9, September, p. 55 

New Spray-On Vinyl Car Top—Vol. 38, 
No. 8, August, p. 41 

Parts Department Facilities—Vol. 38, 
No. 1, January, p. 18 

Replacement Parts Market Hits $3.3 
Billion In 1965—Vol. 38, No. 8, Au- 
gust, p. 8 

Seat Belt Production Soared In 1965 
—Vol. 38, No. 2, February, p. 66 

Steering Wheel Clock Introduced—Vol. 
38, No. 1, January, p. 41 

Studebaker Owners Assured Of Parts 
Supply—Vol. 38, No. 4, April, p. 7 

There’s Money In Their Methods—Vol. 
38, No. 11, November, p. 44 

They Race On Sunday And Sell On 
Monday—Vol. 38, No. 5, May, p. 12 

Those “Extras” Pay Dividends—Vol. 
38, No. 5, May, p. 65 

Towing Boats Has A Hitch—Vol. 38, 
No. 5, May, p. 66 

Use The Unusual To Attract Attention 
—Vol. 38, No. 1, January, p. 24 

Where And How To Prospect—Vol. 38, 
No. 1, January, p. 14 


PERSONAL INCOME 
AND EXPENDITURES 


Consumers’ Intention To Buy Autos 
Shows Little Change—Vol. 38, No. 
9, September, p. 8 

First Half Cost Of Living Shows Rec- 
ord Rise—Vol. 38, No. 8, August, p. 
8 

Fringe Benefits Costs Rising—Vol. 38, 
No. 10, October, p. 5 

May Personal Income Rise Below Aver- 
age—Vol. 38, No. 7, July, p. 8 

Younger, Wealthier Consumers Pre- 
dicted—Vol. 38, No. 5, May, p. 7 


PRODUCTION 
AMC Reports Record ’66 Export Ship- 


ments—Vol. 38, No. 11, November, 
p. 7 


Auto Sales And Production Not Good 
Economic Indicators—Vol. 38, No. 
7, July, p. 7 

First Japanese-Mexican Car Expected 
Soon—Vol. 38, No. 1, January, p. 7 

1966 Auto Production Estimated At 
8.4 Million—Vol. 38, No. 7, July, 
a 7 

Seat Belt Production Soared In 1965 
—Vol. 38, No. 2, February, p. 66 

Tire Production Rolls Ahead—Vol. 38, 
No. 3, March, p. 51 

Use Of Galvanized Steel In Vehicles 
Increases—Vol. 38, No. 7, July, p. 
8 

Volkswagen In Brazil—Vol. 38, No. 9, 
September, p. 56 


PROMOTIONS 


Art On Auto Row—Vol. 38, No. 12, De- 
cember, p. 100 

Chrysler-Built Ford And Chevy Are 
Prizes—Vol. 38, No. 10, October, p. 
79 

Creating A Favorable Public Image— 
Vol. 38, No. 3, March, p. 40 

Showcase By The Showroom—Vcel. 38, 
No. 9, September, p. 44 

Soft Sell Sells Hard—Vol. 38, No. 1, 
January, p. 32 

Talk About Drive-Ins—Vol. 38, No. 4, 
April, p. 52 

They Race On Sunday and Sell On 
Monday—Vol. 38, No. 5, May, p. 12 


PROSPECTING 


Dealer’s Parts And Accessories Market 
Is A Local Market, A—Vol. 38, No. 
1, January, p. 12 

Improved Telephone Techniques Can 
Increase Dealership Sales—Vol. 38, 
No. 3, March, p. 33 

Pinpointing Prospects For Profit—Vol. 
38, No. 5, May, p. 36 

Sales Lunch Serves Up Truck Profits, 
A—Vol. 38, No. 11, November, p. 22 

Teen-Age Automotive Market, The— 
Vol. 38, No. 10, October, p. 56 

Where And How To Prospect—Vol. 38, 
No. 1, January, p. 14 


PUBLIC RELATIONS 


Advertising Through An Agency—Vol. 
38, No. 7, July, p. 26 

Art On Auto Row—Vol. 38, No. 12, De- 
cember, p. 100 

Be Your Own Home Town Hero—Vol. 
38. No. 12, December, p. 111 

Developing A “Stainless” Reputation— 
Vol. 38, No. 11, November, p. 37 

NADA Anniversary Film To Be Shown 
At Convention—Vol. 38, No. 12, De- 
cember, p. 6 

Return To The Greens, A—Vol. 38, No. 
12, December, p. 38 

Showcase By The Showroom—Vol. 38, 
No. 9, September, p. 44 

Tips For Family Travel—Vol. 38, No. 
7, July, p. 44 


QUOTE OF THE MONTH 


Anderson, Robert, Vice President And 
General Manager, Chrysler-Plymouth 
Div., Chrysler Corp—Quote Of The 
Month—Vol. 38, No. 9, September, 
p. 17 
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Boyd, Virgil E., Group Vice President- 
Domestic Automotive, Chrysler Corp. 
—Quote Of The Month—Vol. 38, 
No. 2, February, p. 16 

Caldwell, Philip, Manager, Truck Op- 
erations, Ford Motor Div. Ford 
Motor Co—Quote Of The Month— 
Vol. 38, No. 11, November, p. 36 

Ford II, Henry, Chairman Of The 
Board, Ford Motor Co—Quote Of 
The Month—Vol. 38, Ne. 7, July, p. 
28 

Lorenz, Paul F., General Manager, 
Lincoln-Mercury Div., Ford Motor 
Co—Quote Of The Month—Vol. 38, 
No. 1, January, p. 38 

Miller, Arjay, President, Ford Motor 
Co.—Quote Of The Month—Vol. 38, 
No. 10, October, p. 72 

Perkins, Stuart, President, Volkswagen 
Of America—Quote Of The Month 
—Vol. 38, No. 5, May, p. 34 

Roche, James M., President, General 
Motors Corp—Quote Of The Month 
—Vol. 38, No. 3, March, p. 38 


RECONDITIONING 


Dealers And Diagnostic Centers—Vol. 
38, No. 10, October, p. 48 

Dictation In A Dealership—Vol. 38, 
No. 6, June, p. 30 

Modern Planning Sells Used Cars— 
Vol. 38, No. 3, March, p. 26 

Reconditioning Ranks High In Used 
Car Retailing—Vol. 38, No. 3, 
March, p. 20 

Truck Business Doesn’t Just Happen! 
—Vol. 38, No. 11, November, p. 30 


SAFETY 


Auto Dealers Endorse Safety Check— 
Vol. 38, No. 9, September, p. 53 
Batrageous!—Vol. 38, No. 5, May, p. 
65 

CBS News Program Wins Safety Award 
—Vol. 38, No. 6, June, p. 8 

CIT Warns Against Emotionalism In 
Safety Studies—Vol. 38, No. 6, June, 


Commercial Fires Increase—Vol. 38, 
No. 11, November, p. 51 

Dealer Image In The Safety Mirror— 
Vol. 38, No. 5, May, p. 54 

Designed For Tomorrow—Vol. 38, No. 
7, July, p. 41 

Driver Neglect Blamed For Casualties 
—Vol. 38, No. 3, March, p. 52 

50 Lashes For Bad Drivers—Vol. 38, 
No. 4, April, p. 51 

Ford Encourages Safety—Vol. 38, No. 
1, January, p. 42 

Ford Plans Collapsible Front End For 
69 Models—Vol. 38, No. 8, August, 


p. 7 

Ford To Build $2 Million Diagnostic 
Center—Vol. 38, No. 6, June, p. 8 

Fort Worth Dealers 100 Percent For 
Safety Program—Vol. 38, No. 7, 
July, p. 7 

GM Booklet Traces Contributions To 
Safety—Vol. 38, No. 1, January, p. 
41 


GM Safety Program For Students— 
Vol. 38, No. 2, February, p. 65 

GM Says Collapsible Front End Not In 
Sight—Vol. 38, No. 9, September, p. 
8 





Good Driving Looks Easy—Vol. 38, 
No. 6, June, p. 51 

Governors Support Driver Improve- 
ment Program—Vol. 38, No. 9, Sep- 
tember, p. 56 

Highway Safety—A Motoring Tripod— 
Vol. 38, No. 8, August, p. 19 

Highway Safety Research Institute 
Created—Vol. 38, No. 2, February, 
p. 66 

Idaho Governor Joins Dealer Safety 
Council—Vol. 38, No. 6, June, p. 8 

Improve Attitudes, Says Executives— 
Vol. 38, No. 10, October, p. 76 

Intersection Accidents Cited—Vol. 38, 
No. 8, August, p. 42 

Look In The Rear View Prism—Vol. 
38, No. 6, June, p. 51 

More Seat Belts Get Less Use—Vol. 38, 
No. 12, December, p. 6 

Motorcycles: Dangerous Fun—Vol. 38, 
No. 11, November, p. 52 

NADA/ABC Radio Safety Message 
Campaign Announced—Vol. 38, No. 
9, September, p. 7 

“Need Help” Or “Just Resting”—Vol. 
38, No. 4, April, p. 51 

New Safety Belts For Kids—Vol. 38, 
No. 9, September, p. 55 

New Safety In Lane Markers—Vol. 38, 
No. 9, September, p. 55 

New Studies Spotlight Average Motorist 
—Vol. 38, No. 12, December, p. 74 

19th Safety-Check Set For May And 
June—Vol. 38, No. 4, April, p. 42 

1965-66 Driver Education Gains Cited 
—Vol. 38, No. 11, November, p. 8 

Occasional Drinkers Are Most Serious 
Menace—Vol. 38, No. 1, January, p. 
42 

Odd Man Out—Vol. 38, No. 1, January, 
p. 54 

Reduction Of Annual Traffic Deaths— 
Vol. 38, No. 4, April, p. 52 

Roche, James M., President, General 
Motors Corp—Quote Of The Month 
—Vol. 38, No. 3, March, p. 38 

Safety Poll Cites Driver Behavior— 
Vol. 38, No. 10, October, p. 80 

Seat Belt Give-Away—Vol. 38, No. 1, 
January, p. 41 

Seat Belt Production Soared In 1965— 
Vol. 38, No. 2, February, p. 66 

Seat Belt Safety Signaled—Vol. 38, No. 
10, October, p. 79 

Stop That Car Thief!—Vol. 38, No. 
11, November, p. 38 

Stormy Weather For Drivers—Vol. 38, 
No. 8, August, p. 42 

Sweet Thing To Do, A—Vol. 38, No. 
11, November, p. 52 

Too Good To Be True—Vol. 38, No. 
5, May, p. 65 

Traffic Deaths Increase In First Half 
of 1966—Vol. 38, No. 9, September, 
p. 8 

Try Wearing Loafers, Girls—Vol. 38, 
No. 9, September, p. 55 

Unlike Wine And Fishing Stories—Vol. 
38, No. 11, November, p. 51 

What About The Two-Ply Tire?—Vol. 
38, No. 1, January, p. 22 

What Road To Safety?—Vol. 38, No. 
5, May, p. 66 

The Year’s Biggest Bargain—Vol. 38, 
No. 11, November, p. 39 


SAFETY — A BUSINESS 
FOR THE BUSINESSMAN 


Auto Dealers Endorse Safety Check— 
Vol. 38, No. 9, September, p. 53 
Dealers Traffic Safety Council Formed 
—Vol. 38, No. 2, February, p. 33 
No Wooden Nickels—Vol. 38, No. 10, 
October, p. 60 

Odd Man Out—Vol. 38, No. 1, Janu- 
ary, p. 54 

Traffic Safety Needs A Hatpin—Vol. 
38, No. 6, June, p. 16 

Vehicle Inspection—Facts And Fancies 
—Vol. 38, No. 7, July, p. 27 

Year’s Biggest Bargain, The—Vol. 38, 
No. 11, November, p. 39 


SALES MANAGEMENT 


Advertise To Sell—Vol. 38, No. 7, 
July, p. 16 

Are Peanuts In The Deal?—Vol. 38, 
No. 7, July, p. 44 

As Goes The Sales Manager, So Go 
The Profits—Vol. 38, No. 5, August, 
p. 14 

Business Builders—Vol. 38, No. 2, Feb- 
ruary, p. 61 

Ford Offers Sales Training Program— 
Vol. 38, No. 5, May, p. 8 

Modern Planning Sells Used Cars— 
Vol. 38, No. 3, March, p. 26 

Promoting Prestige For Profit—Vol. 
38, No. 7, July, p. 12 

There’s Money In Their Methods—Vol. 
38, No. 11, November, p. 44 


SALES AND MERCHANDISING 


As Goes The Sales Manager, So Go The 
Profits—Vol. 38, No. 8, August, p. 
14 

Auto Group To Serve Military An- 
nounced—Vol. 38, No. 3, March, p. 
10 

Autos Led Retail Sales To New High 
In 1965—Vol. 38, No. 2, February, 
p. 8 

Dealer’s Parts & Accessories Market Is 
A Local Market, A—Vol. 38, No. 1, 
January, p. 12 

Driving Home The Selling Points—Vol. 
38, No. 8, August, p. i8 

Idea Of The Month—Vol. 38, No. 5, 
May, p. 23 

New Car Sales—Vol. 38, No. 8, August, 
p. 10 

New Sporty Cars Can Change Owner 
Loyalty—Vol. 38, No. 12, December, 
p. 6 

Planned Ads For New Model Profits— 
Vol. 38, No. 12, December, p. 86 

Sales Lunch Serves Up Truck Profits, A 
—Vol. 38, No. 11, November, p. 22 

Selling vs. Merchandising—Vol. 38, No. 
8, August, p. 12 

Small Car—Big Business—Vol. 38, No. 
9, September, p. 20 

Talking Money To Close A Deal—Vol. 
38, No. 8, August, p. 20 4 

Teen-Age Automotive Market, The— 
Vol. 38, No. 10, October, p. 56 

There’s Sell In Service—Vol. 38, No. 
12, December, p. 94 

Two At A Time—Vol. 38, No. 6, June, 
p. 52 
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SALESMEN 


Improved Telephone Techniques Can 
Increase Dealership Sales—Vol. 38, 
No. 3, March, p. 33 

Number 30,000—Vol. 38, No. 8, Au- 
gust, p. 41 

Pinpointing Prospects For Profit—Vol. 
38, No. 8, August, p. 36 

Professional Salesmen Needed Profes- 
sional Training—Vol. 38, No. 10, Oc- 
tober, p. 78 

Salesman Kisses Off $70,000—Vol. 38, 
No. 3, March, p. 52 

Talking Money To Close A Deal—Vol. 
38, No. 8, August, p. 20 


SALESMEN AND SALESMANSHIP 


Selling vs. Merchandising—Vol. 38, No. 
8, August, p. 12 


SCOPE OF THE INDUSTRY 


Auto Junkyards Growing—Vol. 38, No. 
3, March, p. 52 

Bad News But Good Customers—Vol. 
38, No. 10, October, p. 80 

Californians Like Toyota—Vol. 38, No. 
9, September, p. 55 

CIT Dealer Survey Reveals Confidence 
In ’66—Vol. 38, No. 2, February, p. 
8 

Dun & Bradstreet’s Automotive Profile 
Study—Vol. 38, No. 1, January, p. 
42 

Expanding Service Dollar, The—Vol. 
38, No. 5, May, p. 10 

Ford Predicts Auto Sales Boom Will 
Continue—Vol. 38, No. 1, January, 
mie 

Harnessing America’s Transportation 
Workhorses—Vol. 38, No. 11, No- 
vember, p. 10 

Import Registrations Increased In 1965 
—Vol. 38, No. 3, March, p. 10 

Imported Car Sales Up In First Half 
—Vol. 38, No. 10, October, p. 6 

Imports Slowed In Bid For Bigger 
Share Of US Auto Market—Vol. 38, 
No. 1, January, p. 8 

Increase In Aluminum Usage Predicted 
—Vol. 38, No. 2, February, p. 8 

Japanese Imports Gain In Sales Rank- 
ing—Vol. 38, No. 8, August, p. 7 

Motorists Upgrade Quatity Of Replace- 
ment Tires—Vol. 38, No. 11, Novem- 
ber, p. 8 

New Car Market—P.O.E. New York, 
The—Vol. 38, No. 9, September, p. 
10 

Number Of Licensed US Drivers In- 
creases—Vol. 38, No. 8, August, p. 7 

Opportunities For Progress—Together 
—Vol. 38, No. 2, February, p. 26 

Possibility Of 10 Million Sales Year 
Predicted—Vol. 38, No. 3, March, p. 
10 

Replacement Parts Market Hit $3.3 Bil- 
lion In 1965—Vol. 38, No. 8, Au- 
gust, p. 8 

Teen-Age Automotive Market, The— 
Vol. 38, No. 10, October, p. 56 

Tire Production Rolls Ahead—Vol. 38, 
No. 3, March, p. 51 

Today’s Decisions For Tomorrow’s Suc- 
cess—Vol. 38, No. 2, February, p. 54 





SERVICE 

Auto Service Industry Week—Vol. 38, 
No. 9, September, p. 56 

Auto Service Utopia—Vol. 38, No. 1, 
January, p. 42 

Back Your Sales With Service—Vol. 
38, No. 5, May, p. 28 

Brighten Up Shop Walls—Vol. 38, No. 
3, March, p. 18 

Business Builders—Vol. 38, No. 5, May, 
p. 41 

Dealers And Diagnostic Centers—Vol. 
38, No. 10, October, p. 48 

Dealership Designed For Customer 
Service—Vol. 38, No. 8, August, p. 34 

Diagnosis And Repair—Vol. 38, No. 5, 
May, p. 66 

Diagnostic Center Display Exhibited 
Nationwide—Vol. 38, No. 4, April, 
p. 8 

Expanding Service Dollar, The—Vol. 
38, No. 5, May, p. 10 

Experts Look At Truck Service—Vol. 
38, No. 11, November, p. 12 

Fresh Look At Service Management, A 
—Vol. 38, No. 6, June, p. 34 

Fresh Look At Service Management, A 
—Vol. 38, No. 9, September, p. 37 

GM _ Plans Nationwide Equipment 
Shows For Dealers—Vol. 38, No. 5, 
May, p. 7 

Idea Of The Month—Vol. 38, No. 5, 
May, p. 23 

Idea Of The Month—Vol. 38, No. 9, 
September, p. 23 

In Service, It?s Flow That Counts— 
Vol. 38, No. 5, May, p. 16 

It?s About Time—Vol. 38, No. 10, Oc- 
tober, p. 81 

It?s About Time, Part II—Vol. 38, No. 
11, November, p. 40 

It’s About Time, Part III—Vol. 38, No. 
12, December, p. 80 

Lorenz, Paul F., General Manager, 
Lincoln-Mercury Div., Ford Motor 
Co.—Vol. 38, No. 1, January, p. 38 

Make Appointments For Better Service 
Management—Vol. 38, No. 6, June, 
p. 22 

Move Where The Customers Are—Vol. 
38, No. 3, March, p. 44 

Move Now, Profit Now!—Vol. 38, No. 
3, March, p. 46 

New Methods For New Models—Vol. 
38, No. 10, October, p. 64 

New Warranty Claim Credit Program 
Announced—Vol. 38, No. 10, Oc- 
tober, p. 5 

Problem May Be Internal, The—Vol. 
38, No. 5, May, p. 22 

Service Personnel Offer Personalized 
Service—Voi. 38, No. 5, May, p. 38 

Service—The Apple Of The Truckers’ 
Eye—Vol. 38, No. 4, April, p. 46 

Servicing Import Sales Sells Import 
Service—Vol. 38, No. 9, September, 
p. 24 

Small Car—Big Business!—Vol. 38, No. 
9, September, p. 20 

Tailored Service Sews Up Sales—Vol. 
38, No. 11, November, p. 28 

Tests Show 75 Percent Of Cars Need 
Repairs—Vol. 38, No. 4, April, p. 8 

There’s Money In Their Methods— 
Vol. 38, No. 11, November, p. 44 

There’s Sell In Service—Vol. 38, No. 
12, December, p. 94 








They Race On Sunday And Sell on 
Monday—Vol. 38, No. 5, May, p. 12 

They're Licking The Mechanic Short- 
age—Vol. 38, No. 5, May, p. 30 

Truck Business Doesn’t Just Happen!— 
Vol. 38, No. 11, November, p. 30 

Truck Maintenance Book Offered By 
GM—Vol. 38, No. 4, April, p. 7 

Who Is Watching The Gauges?—Vol. 
38, No. 7, July, p. 36 

Who Is Watching The Gauges?—Vol. 
38, No. 8, August, p. 28 

Who Is Watching The Gauges?—Vol. 
38, No. 9, September, p. 38 

Your Order, Please!—Vol. 38, No. 10, 
October, p. 73 


STATE AND LOCAL 
ASSOCIATIONS 


N. J. Association Honors Hennebergers 
—Vol. 38, No. 11, November, p. 8 
They're Licking The Mechanic Short- 

age—Vol. 38, No. 5, May, p. 30 


STATE AND LOCAL 
ASSOCIATIONS ACTIVITIES 


Chrysler-Built Ford And Chevy Are 
Prizes—Vol. 38, No. 10, October, p. 
79 

FADA Announces Contest Winner— 
Vol. 38, No. 2, February, p. 8 

Fort Worth Dealers 100 Percent For 
Safety Program—Vol. 38, No. 7, 
July, p. 7 

From Highway To Razor Blades—Vol. 
38, No. 10, October, p. 79 


STATISTICS 


Advertising—A New Approach To 
Prime The Sales Pump—Vol. 38, No. 
7, July, p. 10 

Air Conditioner Sales Set Hot Pace— 
Vol. 38, No. 8, August, p. 8 

Auto Information Available—Vol. 38, 
No. 7, July, p. 43 

Automobile Industry Data—Vol. 38, 
No. 5, August, p. 17 

Balky Batteries Bug Motorists—Vol. 
38, No. 6, June, p. 52 

Better Lighting Lowers Night Accidents 
—Vol. 38, No. 7, July, p. 44 

Car Thefts Increase—Vol. 38, No. 9, 
September, p. 56 

CBS Radio Study Shows Auto Ac- 
counts Increasing—Vol. 38, No. 7, 
July, p. 7 

Credit Annual Available—Vol. 38, No. 
1, January, p. 42 

Fewer Births—Vol. 38, No. 3, March, 
p. 52 

Increase In Aluminum Usage Predicted 
—Vol. 38, No. 2, February, p. 8 

Japanese Imports Gain In Sales Rank- 
ing—Vol. 38, No. 8, August, p. 7 

May Personal Income Rise Below Aver- 
age—Vol. 38, No. 7, July, p. 8 

Motorcycles: Dangerous Fun—Vol. 38, 
No. 11, November, p. 52 

New Car Sales—Vol. 38, No. 8, Au- 
gust, p. 10 

1966 Auto Production Estimated At 8.4 
Million—Vol. 38, No. 7, July, p. 7 

Number Of Licensed US Drivers In- 
creases—Vol. 38, No. 8, August, p. 7 

Third Quarter Profits Down, Income Up 
—Vol. 38, No. 12, December, p. 5 
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Traffic Deaths Increase In First Half 
Of 1966—Vol. 38, No. 9, Septem- 
ber, p. 8 

Use Of Galvanized Steel In Vehicles 
Increases—Vol. 38, No. 7, July, p. 8 


SURVEYS 


Automatic Driving Gains—Vol. 38, No. 
12, December, p. 112 

Balky Batteries Bug Motorists—Vol. 
38, No. 6, June, p. 52 

CIT Dealer Survey Reveals Confidence 
In *66—Vol. 38, No. 2, February, p. 


8 

CIT Official Says Finance Leasing 
Most Popular—Vol. 38, No. 1, Janu- 
ary, p. 7 

Consumers’ Intention To Buy Autos 
Shows Little Change—Vol. 38, No. 
9, September, p. 8 

Dealers Losing Battle For The After- 
market—Vol. 38, No. 1, January, 
p. 10 

Fringe Benefits Costs Rising—Vol. 38, 
No. 10, October, p. 5 

Future Looks Bright For Steel—Vol. 
38, No. 6, June, p. 52 

How Do You Like The Convention?— 
Vol. 38, No. 2, February, p. 38 

Improve Attitudes, Say Executives— 
Vol. 38, No. 10, October, p. 76 

Increase In Aluminum Usage Predicted 
—Vol. 38, No. 2, February, p. 8 

Latest Consumer Survey Reflects Op- 
timism—Vol. 38, No. 2, February, p. 8 

More Seat Belts Get Less Use—Vol. 38, 
No. 12, December, p. 6 

New Studies Spotlight Average Motorist 
—Vol. 38, No. 12, December, p. 74 

Small Town Car Ownership Rises— 
Vol. 38, No. 12, December, p. 6 

Teen-Age Automotive Market, The— 
Vol. 38, No. 10, October, p. 56 


TAXES 


Auto Taxes High? Vol. 38, No. 2, Feb- 
ruary, p. 66 

Automotive Taxes Hit High In 1965— 
Vol. 38, No. 8, August, p. 8 

Investment Credit Saved For Small 
Firms—Vol. 38, No. 12, December, 
p. 6 

New Social Security Programs Ex- 
plained—Vol. 38, No. 8, August, p. 41 

State Highway Taxes To Show 6.3 Per- 
cent Rise—Vol. 38, No. 11, Novem- 
ber, p. 8 


TIRES, BATTERIES 
AND ACCESSORIES 


Firestone Tire Overcomes “Flat Spot” 
Problem—Vol. 38, No. 4, April, p. 8 

Ford To Offer Radial Tires As Options 
On Some *67 Models—Vol. 38, No. 
9, September, p. 7 

FTC Sets New Tire Guidelines—Vol. 
38, No. 9, September, p. 8 

Goodyear Tires Offer Built-In Wear 
Indicators—Vol. 38, No. 7, July, p. 8 

Information For Tire Kickers—Vol. 38, 
No. 4, April, p. 51 

Motorists Upgrade Quality Of Replace- 
ment Tires—Vol. 38, No. 11, No- 
vember, p. 8 

New Studebaker Division Established 
—Vol. 38, No. 2, February, p. 7 





1966 Tire Sales Expected To Exceed 
65 Total—Vol. 38, No. 7, July, p. 8 

Replacement Parts Market Hit $3.3 
Billion in 1965—Vol. 38, No. 8, 
August, p. 8 

Slower You Go, The Brighter It Gets, 
The—Vol. 38, No. 7, July, p. 43 

Tire Size Trend—Vol. 38, No. 5, May, 
p. 66 

Tire Production Rolls Ahead—Vol. 38, 
No. 3, March, p. 51 

Whale Of A Territory, A—Vol. 38, 
No. 8, August, p. 42 

What About The Two-Ply Tire?—Vol. 
38, No. 1, January, p. 22 

World’s First Fiber Glass Tire—Vol. 
38, No. 5, May, p. 8 


TRAINING PROGRAMS 


Back Your Sales With Service—Vol. 
38, No. 5, May, p. 28 

Chevrolet’s Auto Clinic Goes To School 
—Vol. 38, No. 7, July, p. 8 

Ford Aids Potential Technicians—Vol. 
38, No. 9, September, p. 55 

Ford Offers Sales Training Program— 
Vol. 38, No. 5, May, p. 8 

Old College Try, The—Vol. 38, No. 5, 
May, p. 66 

Professional Salesmen Need Profession- 
al Training—Vol. 38, No. 10, Oc- 
tober, p. 78 

Theyre Licking The Mechanic Short- 
age—Vol. 38, No. 5, May, p. 30 


TRUCKS 


Caldwell, Philip, Truck Operations, 
Manager, Ford Motor Co.—Quote Of 
The Month—Vol. 38, No. 11, No- 
vember, p. 36 

Changing Role Of Light Duty Trucks, 
The—Vol. 38, No. 5, May, p. 8 

Completing The Rate Worksheet—Vol. 
38, No. 4, April, p. 26 

Develop Realistic Lease Rates—Vol. 38, 
No. 4, April, p. 22 

Don’t Invest Without Investigating— 
Vol. 38, No. 4, April, p. 16 

Experts Look At Truck Service—Vol. 
38, No. 11, November, p. 12 

GM Tests Trucks On In-Plant “High- 
way”—Vol. 38, No. 4, April, p. 8 

Harnessing America’s Transportation 
Workhorses—Vol. 38, No. 11, No- 
vember, p. 10 

International Offers New Diesel Truck 
—Vol. 38, No. 11, November, p. 7 

Make Your Proposal In Writing—Vol. 
38, No. 4, April, p. 30 

Mileage Boost For Truckers Predicted 
—Vol. 38, No. 7, July, p. 43 

1967 Truck Conference Set For Las 
Vegas—Vol. 38, No. 10, October, p. 6 

No Room For Amateurs In Truck Leas- 
ing—Vol. 38, No. 4, April, p. 12 
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You will. Will he? 


Maybe you obey stop signs 
and signals. Some drivers 
don’t. So never assume the 
right-of-way blindly. Always 
protect yourself by driving 
defensively. 0 If someone 


follows you too close, don't 
speed up. Slow down alittle 
and encourage him to pass. 
Remember, being in the 
right isn’t enough. You 
could be dead right. 


Watch out for the other guy! 
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